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The sponsors of the 78th Venice International Film Festival
The 78th Venice International Film Festival is taking place also thanks to the support and commitment of a qualified group of companies of high international prestige. This year we welcome new sponsors in addition to the others that the Festival has been able to boast for years. Companies that La Biennale di Venezia also thanks for the contribution they give to the various activities that animate the event.
The main sponsors of the 78th Festival are Campari, Armani beauty, Cartier and Mastercard.
Campari has been main sponsor of the Venice International Film Festival since 2017. With passion and creativity the common theme running through the event, the brand will organise a series of initiatives designed to promote dialogue between established talent and new faces of the big screen, accompanying some of the festival's most exclusive events. In addition, Campari will celebrate the contribution made by those who work closely with directors to the completion of the art project represented by each film, with the return of the official Campari Passion for Film Award.
Armani beauty is a main sponsor of the Venice International Film Festival for the fourth year in a row. The brand will provide the official make-up services to the Festival's guests among whom celebrities destined to walk the red carpet. This year, the brand is celebrating their new longwear lipstick, LIP POWER.
 
From 2021, The Maison Cartier partners with La Biennale di Venezia to become main sponsor of the Venice International Film Festival and jointly contribute to supporting contemporary film creation and to celebrate talent, creativity, and emotion. 

As part of this collaboration, and from this year onwards, Venice International Film Festival and Cartier will pay tribute to outstanding filmmakers through the Cartier Glory to the Filmmaker Award, dedicated to a personality who has made a particularly original contribution to the contemporary film industry.

Mastercard is main sponsor and official card of the Festival for the fifth year in a row, confirming its affinity with cinema in Italy, as well.  Mastercard connects consumers to their passions through priceless experiences, creating moments and exclusive surprises for its partners and card-holders. 
RAI is Main Broadcaster of 78th Venice International Film Festival and Rai Movie confirms itself as the Official TV. RAI, the Italian Public Service Broadcaster, has always been at the side of La Biennale di Venezia, to tell the Exhibition, the characters and the stories that make this Festival unique in the world. Rai Movie confirms its role as Official TV of the Festival and it will broadcast the Red carpets, the TV calls, the press conferences and the Opening and Closing Ceremonies.​
Lexus is sponsor of the 78th Festival. The link between the world of cinema and Lexus, the premium brand of the Toyota Group, has been strengthened. For the fifth consecutive year, Lexus is the Official Car of the Biennale Cinema 2021. On the Lido, design and innovation will be on show: the new generation of NX, the first Lexus Plug-in Hybrid in national preview, and the complete Lexus Premium Hybrid range that will accompany the celebrities on the Red Carpet, from the 100% electric UX 300e crossover to the refined LC convertible.
Moët & Chandon, official Champagne of the Venice International Film Festival since 2011, will celebrate with Moët Impérial, the Maison's flagship for over 150 years, the toasts of this edition together with the stars, directors and prestigious guests.

Repower, international company operating in the energy business, actively supports 78th Venice International Film Festival - La Biennale di Venezia. Starting from the common values ​​of innovation and sustainability, Repower recreated its ecosystem of electric mobility within the Biennale Cinema 2021, which is made up of from Repowere, one of the first 100% full electric boats, PALINA, the design charging tool, LAMBROgino, the cargobike to assisted pedaling, and E-LOUNGE, the bench for charging e-bikes, winner of Compasso d'Oro 2020 for design.

Xiaomi, world leader brand in technology, becomes "Supporter of the 78th Venice International Film Festival", committing itself once again in enhancing Italian culture and supporting the spread of cinema in all its forms. Through the excellent quality of the camera compartment of its new smartphones, Xiaomi will create a collection of photos and videos of the most significant moments of the exhibition, aimed at telling the story of the whole #cinemagic in Venice day by day both on the official channels of the company and of La Biennale and to involve all film enthusiasts around the world.

The team of companies sponsoring the Festival is rounded out by Major Events Media; Canon, which will supply its customary assistance to accredited photographers; Radio Italia, the Festival’s  official radio and Cinemeccanica.
