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The sponsors of the 74th Venice International Film Festival
The 74th Venice International Film Festival is also made possible by the support and commitment of a qualified group of companies with great international prestige. In light of the history of this Festival, the central role it plays in the world of cinema and cultural productions in general, the quality of its audiences and attending professionals as well as the international media exposure it offers, these companies consider the Venice Film Festival to be not only one of the finest events in the field of international cultural productions, but also an instrument to use to their benefit to gain significant advantages in terms of image, market position, and visibility. Companies that have been bound for many years to the Venice Film Festival in a relationship of mutual trust, will be joined by other prestigious businesses confident of the value that derives from investing in sponsorship.
La Biennale di Venezia wishes to thank its sponsors not only for their economic backing, but for their equally indispensable operational contribution to the pursuit of the wide-ranging array of activities that make the organization and enjoyment of the Venice International Film Festival possible.

The main sponsors of the 74th Venice Film Festival are Jaeger-LeCoultre and Lexus.
Jaeger-LeCoultre reinforces its partnership with this event as it confirms its role as main sponsor of the Venice International Film Festival for the thirteenth year running. The winners of the Golden Lion, the two Coppa Volpi awards and the Jaeger-LeCoultre Glory to the Filmmaker Award, will receive a unique custom-made edition of the Reverso watch featuring a painted engraving of the Lion, the emblem of the Venice Film Festival. Jaeger-LeCoultre will be at the Hotel Excelsior with a dedicated lounge.
Lexus – Toyota's premium brand – makes its debut this year at the Venice Film Festival as a main sponsor and official automobile. The automobile manufacturer, with a fleet that will represent the entire range, the only one that is 100% hybrid, with the first-ever previews of the LC Hybrid and LS Hybrid, will be responsible for the exclusive courtesy car service, that will accompany the celebrities of the Venice Film Festival to the red carpet. The automobile manufacturer will also entertain the professionals and audiences of the Venice Film Festival at the Lexus Lounge Lido, inside the Terrazza Biennale in front of the former Palazzo del Casinò.
The sponsors of the 74th Venice Film Festival also include Mastercard and Yves Saint Laurent Beauté.

Mastercard will be a sponsor and the official card of the Venice Film Festival starting this year, thanks to an agreement that will last several years. Mastercard has always connected consumers to their passions in priceless experiences, and in Italy confirms its special affinity to the world of cinema, which it has previously demonstrated at other international film festivals. In Venice, Mastercard will offer its consumers, and film fans, the possibility of walking down the red carpet, of attending the screenings of the films in competition, transforming them from mere spectators to true protagonists, thanks to the "win Cinema" contest, and many other surprises. All Mastercard holders may buy their advance tickets online on the Priceless Cities platform, and will enjoy a dedicated fast-line at the ticket office on the Lido.

Yves Saint Laurent Beauté provides the official make-up of the Venice Film Festival. A team of professionals will offer their services to the stars on the Lido and the brand's headquarters will be an elegant make-up atelier installed in the Palazzo del Casinò.

The official media partner of the Venice International Film Festival is Rai, Radiotelevisione italiana.

Our collaboration continues with Moët & Chandon, the champagne of cinema and a symbol of celebration for over 270 years, which will again be our sponsor for the coming edition of the Venice International Film Festival, the toast of choice for the inauguration gala dinner and the most exclusive parties, celebrating the seventh art with the great international stars, directors and prestigious guests.

[bookmark: _GoBack]Air Dolomiti – the Italian airline of the Lufthansa Group – makes its debut as a sponsor of the Venice Film Festival. Air Dolomiti, thanks to its Inflight Entertainment platform, will screen on its flights, for the enjoyment of its passengers, a selection of short films made by the great directors who have participated in past editions of the Venice Film Festival.

The team of sponsors supporting the Venice Film Festival will be completed by Rapture Entertainment,  Canon, which will provide its customary assistance to accredited photographers, Radio Monte Carlo will be the official radio broadcaster of the Venice Film Festival, Seguso Vetri d’Arte whose products in Murano glass will be used to decorate the Palazzo del Cinema, and Trenitalia  as the official carrier.
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