

The sponsors of the 75th Venice International Film Festival
The 75th Venice International Film Festival, a part of the Biennale di Venezia, is also possible thanks to the support and commitment of a qualified group of highly prestigious, international companies. These companies invest in the Festival because they know they can depend on the contribution it can provide them in terms of positioning, visibility, reputation, and more. In recent years, the Festival has grown much more quickly than in the past, thanks to the guaranteed support of its sponsors. Companies which have a long-standing relationship of reciprocal trust with the Festival have been joined by other prestigious enterprises which are wagering on the value of investing in sponsorships.   

The Biennale di Venezia offers its thanks its sponsors, not only for their economic support but also for their equally-important operative contributions in developing the wide-ranging activities which enable the organization and utilization of the Festival.

The main sponsors of the 75th Festival are Jaeger-LeCoultre, Lexus, and Campari.

Jaeger-LeCoultre reinforces its partnership with the Festival, confirming the role it has played for the past thirteen years as a main sponsor of the Venice Film Festival. The winners of the Golden Lion, of the two Volpi Cups, and of the Jaeger-LeCoultre Glory to the Filmmaker Award will receive a personalized, unique edition of the Reverso watch, with an engraved and enameled Lion, the Festival’s emblem. At the Festival, Jaeger-LeCoultre’s personal lounge will be located at the Hotel Excelsior.

Lexus – Toyota’s premium brand – is a main sponsor and the official car of the Venice Film Festival for the second year running. The automotive company, with a fleet representing the entire range of its vehicles, the only 100% hybrids, and with the world preview of the Lexus ES Hybrid and the Lexus UX Hybrid, will guarantee an exclusive service of courtesy cars which will escort the Festival’s celebrities to the red carpet. The car company will also welcome the Festival’s professionals and public at the Lexus Lounge Lido, inside the Terrazza Biennale, located in front of the former Palazzo del Casinò.

Campari – a first at the Venice Film Festival as a main sponsor. Campari has always chosen the medium of film to recount the essence of a brand which gave birth to one of the most famous Italian aperitifs in the world. Since its leitmotif is everything which is sparked by passion, the brand will be present at the Lido with a Lounge near the red carpet and its cocktails will accompany the most exclusive moments of the Festival. Campari will also promote the contributions made by the directors’ collaborators to the artistic vision of each film, with its “Passion for Film” award.

Sponsors of the 75th Festival: RAI, Mastercard, and Giorgio Armani Beauty 

RAI is the media partner of the 75th Venice International Film Festival, and the host broadcaster, with Rai Movie as the official TV of the Festival. 

For the second year running, Mastercard is a sponsor and the official card of the Festival, confirming its affinity with film in Italy, as well.  Mastercard connects consumers to their passions through priceless experiences, creating moments and exclusive surprises for its partners and card-holders. In Venice, this year, Mastercard holders will once again find a dedicated fastline at the Festival’s ticket offices, to make this experience even more simple, quick, safe, and unique.

Giorgio Armani Beauty is an official sponsor of the Venice International Film Festival and will provide official makeup services to the Festival’s guests. With this partnership, Giorgio Armani Beauty also celebrates the brand’s close ties to film.
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The collaboration continues with Moët & Chandon, the champagne of cinema and a symbol of celebration for over 270 years. This year, too, it will be a sponsor of the Festival, where it will be drunk during the toasts at the inaugural gala dinner and at the most exclusive parties, to celebrate the seventh art with famous international stars, directors, and top-tier guests.

Manila Grace – a clothing and accessories brand belonging to the Antress Industry Spa Group - strengthens its bond with the seventh art by becoming a first-time sponsor of the Festival. The brand will accompany famous actresses, international influencers, and some of the most interesting and awaited personalities as they walk down the red carpet.

Air Dolomiti – the Italian airline of the Lufthansa Group – participates as a sponsor of the Venice International Film Festival for the second year in a row. Thanks to its Inflight Entertainment platform, which is available onboard all its planes, passengers can watch short films made by the most famous directors of past editions of the Festival. 

The team of companies sponsoring the Festival is rounded out by Saco; Canon, which will supply its customary assistance to accredited photographers; Radio Italia, the Festival’s new official radio station; and Trenitalia, as the official carrier.
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